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A study in the current aspirations and levers
towards female empowerment in China,
and the implications for brands today and tomorrow
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Today's generation of young women is grappling with new ideas about

feminism and new views of wemen's power and leadership.

nlike previous generations they are accustomed to a world defined by
: f of ducationi
other, and a

n lives and roles, thesé™oung women are I<'(ing to
pss time and placeand culture.

= How do they see themselves? r

= What are their life journeys, sources of empowerment
and role models?

=  What are their aspirations, dreams, and projections?

= How has that evolved over the past 20 years and what is
the projected evolution?

=  What is the Chinese specificity vs the Western woman?

=  What are the implications for brand relationships?

How can brands leverage these learnings
to their advantage?
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Chinalnside by Ifop is anew practice geared towards
helping global companies boost their business in China
through understanding, decoding, and leveraging Chinese

www.ifop.fr/china-inside/
@Chinalnside consumer trends & dynamics.

It operates with 2 dedicated cross-border teams, in Shanghai
and in Paris, to help you connect to the reality of the Chinese

market.
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